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2 - HOW WE DO

Make a Brand Known.

Deep in Heart,
Deep In Value.
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Brand Awards
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Brand Awards
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WHAT WE DO

Brand Accelerating
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Brand Accelerating
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WHAT WE DO

Brand Accelerating
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Brand Accelerating
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Brand Accelerating
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Brand Accelerating
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Brand Accelerating
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WHAT WE DO
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WHAT WE DO
A TeamWhite

slomers

____———-‘-‘ r

3 vEEe
=

J'lmﬁ:'ri‘f{"l"' :

2) skt AH|XHEH SOIER




WHAT WE DO
A TeamWhite

—_— —

bH=R S BC,

o




P21
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WHAT WE DO
A TeamWhite
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A TeamWhite

BLTC

Brand Leadership Training Course

AAN S ArREE 2Eo| fE 7 Wways o1

2l

APy ==HEYUC Q7 FIIEELCIEL EE S

AR =Ui == AR SN =Z=HE QIFRH|0lY




WHAT WE DO
A TeamWhite

o BEEP
| N
‘.! ) H‘é ART

HEHC AL

h

| Overview
BLTCE SAC=E,
=g2H 0 CHalf AE{Clet 2A15H LIES 2HE - 28756104

QIALO|EE TEBILICE

-2}t EMES9| 771X &2 (7 Ways)
-ggt HRESO| 0y (AEEA, 207
-HMEL Lio| AF2 O{C|2 0[BT}

[2022-1 B2 ZTHZIA]

e

-0k & 20|, BF 71X/ 2017k= & (7 Ways)

-HUM = Bt 7tol| BHSOIXIX| QRUCH (EHHFIAH, ZalCh54)
-B#E= LS oL 2 |27 =71

-OiRiRls SRS O] K7 (RIS, O, TIEA, B2, Al 50, o)
-OfR{xQl B2HE 20| ofF @, KL, B2, E24))




|

A TeamWhite

7 ways Brand Awards

| Overview

Y=ot HAUES DESHE 3101 TWaysE

ErelstA| 23sh XIM|CH E-ER|HE M 2 A|AEIL|CE

| Evaluation standard

7 ViQYSs =
i 20k ” 30 s 1o~ %,

Spirit b “V
(=P

Leaders Will Customer Centricity

ofx| Ela
Discover Convergence
Hte =2

Different  Consistency

chg oz




THE ROAD WE ARE HEADING
TO BRAND SOCIETY
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